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December 22 , 1970 


To: Committee of Counsel 


Gentlemen: 

In accordance with your request at the conclu¬ 
sion of yesterday’s meeting, we are enclosing for each 
of you two copies of the proposed Guidelines which have 
been revised to include the points agreed upon at that 
meeting. 

In addition', in several instances we have sug¬ 
gested for your consideration a verbal smoothing out of 
the proposal. In no way are these changes substantive, 
but make it a more appealing document if ever subjected 
to administrative examination. For example, in referring 
to the agreed-upon type sizes., we suggest that they be 
stated as "in not less than," etc. 

In answer to an inquiry made yesterday, we find 
that the Highway Beautification Act of 1965, as amended, 
and applicable to interstate and primary highways-, speci¬ 
fies that billboards carrying commercial advertisements 
cannot be maintained less than 660 feet from the nearest 
edge of the right-of-way of the highway except in indus¬ 
trial or commercial areas. 

A cursory examination of the legislative history 
indicates that one of its purposes was the elimination 
of outside advertising in areas of scenic or natural 
beauty as distinguished from industrial or commercial 
areas. As to the latter, the Act originally authorized 
the issuance of national standards. In the new legisla¬ 
tion of 1965, an effort was made to strengthen the con¬ 
trols on outdoor signs. To prevent proliferation within 
commercial and industrial areas, the Secretary of Commerce 
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was to create concurrently with the States criteria re¬ 
lating to outdoor advertising. 

We have examined those national standards con¬ 
tained in 23 C.E.R. § 20.1, et sea ., but thus far have 
been unable to locate any specific provision relating to 
what is or is not to be readable at 300 feet. There is 
a provision requiring that the principal legend on a 
business sign shall be at least eight inches in height, 
with a white border. There is a further provision -which 
permits any State to impose additional requirements 
beyond those promulgated under the Act. 



Very truly yours. 




ends 

cc - with ends 

Hon. Earle C. Clements 
Mr. Horace R. Kornegay 
Abe Krash, Esquire 
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